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Answer any five questions. All questions carry equal marks. The blind candidates
will be given 60 minutes extra time-
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“Marketer has to be more aware of changes in the external environment than any other department
in the organisation." Do you agree ? Elucidate.
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Discuss the importance of market segmentation in marketing decisions and explain the basic
methods of market segmentation. .
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Briefly describe each of the four stages of the Product Life Cycle by taking an example each
from consumer and industrial product you are familiar with.
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Explain the functions of a salesman and also describe the characteristics of a good salesman.
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Write a note on various types of retail formats.
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"Advertisement pays when business is bad and it also pays when business is good.” Justify
this statement in the light of characteristics of effective advertisement.
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Ilustrate the role of POP displays, demonstrations and trade fairs and exhibitions in the field
of marketing.
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Write short notes on any two of the following :

(a) Scope and Significance of Consumer Behaviour (b) Factors affecting Price

(¢) Physical Distribution of Goods (d) Media Planning and Scheduling,
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Suggest suitable sales promotion strategies for different stages of PLC (Product Life Cycle) tc

flering : . R

a marketer 0 E. (b) Holidays in a Village Resort.

(a) Herbal Shampoo ;
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10. ting choice of Distribution Channel.

Discuss the factors affecting
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